
Career Outreach Strategy



Å What is Explore for More?

Å Licensing the Brand

Å Explore for More Tools & Programs

Å Workforce Planning Tools

Presentation Topics

Explore for More brand

Speakers Bureau

Student-on-the-Job Board

Virtual Career Fair

Virtual MineMentor Program
Mining for Diversity

Mastering Aboriginal Inclusion in 

Mining



What is                         

?



Lack of Familiarity



YOUTH

good pay, bad for the environment, 

dirty, dark, old equipment, hard 

labour, poor future

WOMEN

physically demanding, male 

dominated, solitary, isolated, not 

family friendly

ABORIGINAL PEOPLES

at odds with traditional culture of 

respect for the environment, good 

pay, outdoors work, good for 

prosperity of remote communities

IMMIGRANTS

removes individuals from family and 

community, dominated by white 

males, does not offer professional 

careers, locations remote and 

unappealing, good pay, labour 

intensive

Perceptions





Å Focus Groups across the country with youth, Aboriginal Peoples, New 

Canadians and Women. 

Å French and English

Å Tested: brand components and careers kit:

Brand Testing

Positive impression of mining:

before seeing the kit 31%

after seeing the kit 83%

Likely to consider a career in mining:

before seeing the kit12%

after seeing the kit 23%



A career in mining is more

than you think



Youth

Å Challenge, Adventure, Travel, Good Pay, Great Opportunity

Aboriginal People

Å Responsible, Rewarding, Great Pay, Great Opportunity

New Canadians

Å Great Pay, Great Opportunity, Modern Technology, Stability.

Women

Å Respect, Opportunity, Great Pay, Flexible Hours. 

Key Messages



ñPoster Peopleò



Traditional Marketing



Social Marketing



Licensing EFM



By Industry, For Industry

ÅThe EFM brand has been designed to help the 

sector attract and recruit target audiences.

Å Industry can use the guide and photos to design 

promotional pieces to attract and recruit new career 

seekers.

ÅContact MiHR to set-up a licensing agreement



Insert 

specific info 

here

Insert logo 

here



Å Full access to brand

Å Free

Å Market tested with target groups across Canada

Å Collaborative sector branding = bigger punch

Å Customize within brand standard

Å Photo Gallery

Å Meets MiHR and industry objectives

Why License?





British Columbia Mineral Exploration and Mining Industry

Human Resources Strategy

June 2008



Task Force Participants

Canadian

Aboriginal

Minerals

Association



Å To address the current and potential critical shortage of skilled labour and 

professionals in the B.C. mining and mineral exploration industry

Å To plan and develop an industry-wide human resource and labour force 

strategy that can be implemented by government, firms in the industry, by 

career information and employment service providers, and by educational 

institutions and other training providers

Å To complement efforts of others

Taskorce Mission



EFM Tools & Programs

Explore for More brand

Speakers Bureau

Student-on-the-Job Board

Virtual Career Fair

Virtual MineMentor Program



www.acareerinmining.ca



Speakers Bureau






