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Presentation Topics

A What is Explore for More?
A Licensing the Brand
A Explore for More Tools & Programs

A Workforce Planning Tools

Explore for More brand

Speakers Bureau
Student-on-the-Job Board

Virtual Career Fair
Mining for Diversity

Mastering Aboriginal Inclusion in
Mining
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Lack of Familiarity

37% Hospitality (n=464) 63%
43% Healthcare (n=462) 57%
44% Information technology (n=452) 56%
49% Transportation (n=463)
49% Business services (n=461)
51% Construction (n=458)
54% Government (n=461)
55% Finance (n=463)
59% Agriculture (n=466)
61% Manufacturing (n=454)
62% Utilities (n=470)




Perceptions

YOUTH
good pay, bad for the environment,
dirty, dark, old equipment, hard
labour, poor future

WOMEN
physically demanding, male
dominated, solitary, isolated, not
family friendly

ABORIGINAL PEOPLES
at odds with traditional culture of
respect for the environment, good
pay, outdoors work, good for
prosperity of remote communities

IMMIGRANTS
removes individuals from family and
community, dominated by white
males, does not offer professional
careers, locations remote and
unappealing, good pay, labour
intensive
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Mining Association of Canada

L'Association miniere du Canada
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Brand Testing

A Focus Groups across the country with youth, Aboriginal Peoples, New
Canadians and Women.

A French and English

A Tested: brand components and careers Kit:

Positive impression of mining: Likely to consider a career in mining:

before seeing the kit 31% before seeing the kit12%
after seeing the kit 83% after seeing the kit 23%




A career In mining IS more
than you think




Key Messages

5 Youth
A Challenge, Adventure, Travel, Good Pay, Great Opportunity

Aboriginal People
A Responsible, Rewarding, Great Pay, Great Opportunity

New Canadians
A Great Pay, Great Opportunity, Modern Technology, Stability.

Women
A Respect, Opportunity, Great Pay, Flexible Hours.
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